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Washington, April 1 – The Humane Society of the United States (HSUS) may have to 

turn its attention from attacking slaughter houses and poultry operations to self defense. 

That’s because a group called HumaneWatch, which boasts that it is “Keeping a watchful 

eye” on HSUS, is hard at work digging up the dirt on HSUS – and publicizing its findings 

with a series of ads. It’s latest ad, saying HSUS “shares less and 1 percent of your 

donations with local pet shelters,” appeared in the April 1 edition of USA Today. 

Earlier ads have appeared in the New 

York Times and in Washington, DC 

bus shelters. HumanWatch also uses 

its http://humanewatch.org web site to 

detail its criticisms with attention-

grabbing postings such as these: 

• “If you're looking for evidence 

that HSUS shares less than 

one-half of one percent of its 

budget with hands-on pet 

shelters, you've come to the 

right place.” 

• “Click here to read about the 

federal racketeering (RICO) 

lawsuit that HSUS and its 

lawyers are facing.” 

• “And don't forget to look at the 

national polling which shows 

that most Americans are 

confused about what HSUS 

is—and what it isn't.” 
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